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CCM goes International 

CCM GmbH, situated in Overath I 
Germany, has i ncreased its worldwide 
presence. From the set up of CCM UK 
at the beginning of March it has now 
opened sales offices in Russia, France, 
Holland, Turkey, the etherlands and 
India. 
CCM GmbH, which manufacturers a 
range of products and also produces 
under licence the AgfaPhoto 
Brand, will be represented in Russia by 
Swiss Ink & Paper East AG, which also 
holds other ranges from AgfaPhoto. 
The sales office in France headed by 
Jerome Keller will also be used by 
!Wo other licence holders. CCM is 
working with the other partners on an 
exclusive country to country basis on 
the AgfaPhoto range. 
Bernd Zimmermann, MD Sales 
& Marketing: "After exhibiting at 
Paperworld, CeBIT and Skrepka 
Moskau, our international presence 
has increased. These are very exciting 
times and il shows that we are on the 
right track to success. " 

?taples reports 4% sa/es 
mcrease 

Staples reported fourth quarte' ,al 's 
that 11 re higher :han expected 
folloWII1g mprO\ements in its '-.;orth 
American buslI1ess. Total compdny 
sales ior the I',ur h quar' r 2('09 
increase, uur ~ercenl to 56.4 billion 
comrar' d te the r"urth qua !er 'I 
2008 
;'\et lIlo.me ur the ;oLirth qua H 
2009 drclined 18 percent \ed "er 
vear to 5234 million, includmg" r"­
tax charge of 542 million related to a 
settlement cf s€\eral retai \\age and 
hour (d"<:> t1( t ion la\\suits. 
\\ ·th a strong iinish in the fOI 

quarte' ~ur 'earn -Ieli\er d ~ sc lid 
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2009. sald Rr r Sdrgenl staples 
chairmal <md t le1 c\ccuth e officer. 
\ Ve made great progress on the 

rntegration cf Cr rporale Expre». tOOK 
big steps to\\ ,,,,I building agiobai 
Staple, brand, laid a sc lid ioundati r 
- Ir gro\\th in aur echnologv ~er\ leb 
and (OPy clnl Jr nt businesses, 
and strengt1elled >ur internationa 
leadershq leam. 
For Ihe iull year 2009 total cornpanl" 
sales increased fi\ e percenl "S24 3 
billion compared 10 the full year 1008 
,et ine ,me decreased e·ght percent 
ear O\e' \eal to S-~9 mill on. Tc tal 

company s<lle~ tl)r t~e tull \('ar 2J
)( 9 

-Iecrea:-;ed erght percent after adjust ng 
"ales for 2C08 to 1I1( ude CorpordtE 
Express· sales nf 53.4 bil'ion ior 
Februa" 2008 le June 2008. priol 10 
the acqulsltron. 
The compar \' S u t 001-; dS:-U me" ~ 
modest e(enor iL rtCO\('r\ in 201(" 
For thl Irrst quarter 201 I 5td le, 
expccts sales to 1 c ease n the mrd 
single-digrts cumpareu to the same 
perind oi 2009. 

Eric Bigeard to leave Lyrem 

Erie Bigeard a, announeC'd that he 
1\111 step dO\\o lrom his position Cl 
CEO uf LlTeco as oi Deeember 3"t 
2010. 
It is a declsl( r t)( k c! te\\ vears age­

deuared Erle Bigl a d. Infol n ed 1e 
main shareholde' \' Gas~ard dt e 
time I took t dcd he a, d 11 dl" 5 Jeen 
\ery supportlve 
ErII" Bigl d d e ined Lvreco n 19dO 
dS Pr'lduct fv1anager and tOOK .he 

P"" on cl CEO rr 1988, dril1l1g thr 
15 011 lion euros \\C rt '" ot sales French 
companl" to a kev internallonal plal'er 
rn the office supplies industr\", dorng 
'llQre than 2 billion euros oi sales In 

_ 9 countries. 
I am de;;nile v ,1 11 ~aving a lot 01 lun 
runnm~ thrs compam as I ha\e done 
t)l the last 22 years but ha\e a!\\d' .... 
been eOI1l eed thai al ,ome pornt 
I time L\ rl:: co riesen es to benciit 
'rom a different pair oi eves on the 
bUSiness as \\el as ne\\ energ'.. Thi::. I~ 
an oppor UI Ilv I hd\e ,11\\J\s \\anted 
f)r L\ recc 1nc. \\ hich explains v 
<Jecrsron adder Erll Brgeard. 
The name ,I the exl lEO oi Fecu 
15 expecteL t( be announced ear y 
September. Erre Bigeard 11 11 sta\ 'Jn 
oe Conseil d·Aclministration of LHecn 

and help the 'eil" CEO 10 succe~d in 
her or hi~ mi~ ... ion. He is also \Vii ing to 
Ir ,ome business angeling and in\est 
part ot his time and energv in ~GO:.. 

Print market will mntinue to 
suffer in 2010 

T"'Ie t 1mbl'1ed nnter copier and 
",ul iunctiona' produet .\lFP mar~et 
nEurope. the .\liddle East ami ""iriL 
E,\\EAI lowlled 39.6 million shipments 
n 2009. a decline oi 1- .8 per cert 

trom 2008, aceorcling to Garlner Ine. 
2009 remai ed .. nother 1011 

performing \ear n E.\1E:\ as printlng 
devices sale, eire inrd e\el"\ quarter 

Gartner 
hiS year, said Sha",n ,\\e,'e" 

pi ncipal anal)'1 I Gar'ner. Oleral 
end-user spendin~ .1150 declined b\ 
21 per cent irom. 14 ... brr ion in 2008 
to .11.3 billror in 2('09. os a resul' oi 

ghter uedit ( )(1trc b bv banks and 
(Jts in T spending b\ businesses as 
weil as consumers. 
l\1am organisalion~ are stil! delaving 
'he purehase of nell produets as 
[)st containment poticies remain 
Intact \\ith a iocu::. on to::-t reduetion. 
ic)\\e\ er ( )Iour de\ iees registered a ') 

jJer cent gro11th in 200'1 as",,4 olour 
\lFPs con·tinued to clu lIel. 
HP remainecl the market leader in the 
EME"" printer. eopier ancl.'v\FP markeI, 
ut registered the lIorst decline at 2 

pel ce'nt \ ear-on-\ ear. Canon. ran" d 
'0 2. ur nucd to periorm lIell n 
t le -\4 ~egment. Samsung Electronics 
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